
DRIVING ACADEMIC
DIVERSITY IN OUR
MEDIA VOICES

Welcome: Vanessa Wilson

About the campaign: Beth Button and Justin Shaw 

Panel discussion: Professor Vini Lander, Marverine Duffy & Professor Debra Humphris 
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PROMOTIONAL AND ENABLING CLIMATE: Demand for universities

to be more competitive, distinctive, attractive, accessible and there’s

been growth in professional resources – press officers,

bodies/campaigns, and media training schemes/resources.
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So - what's the problem?

The
question

EXPERT POTENTIAL: There are approx 210,000 academics at UK

universities (HESA) –  I estimate 10-20% are “media and publicity”

active – and so circa 190,000-170,000 “inactive”. 

MEDIA EXPANSION: Channels and types (online, social media, etc.) –

global access – desire to source experts and evidence.
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Our raison d'être is about challenging and

provoking – media is ideal for this

We need to take a stand against ill-informed

and subjective voices

We need to show passion and emotion – not

just rely on the facts/evidence

It improves our performance in teaching and in

writing bids

It’s perfect for sharing our ideas and getting

feedback + making connections

It drives us to learn more about our subject

matter

It helps us with career progression and new

roles (public engagement)

It's our duty

We have public investment so need to show

our returns

We need to make an “impact” and we are

being measured (REF/KEF)

WHY SHOULD ACADEMICS BE WORKING WITH THE MEDIA?



“Surely the whole point of being an academic is that, in some way, we are trying to

make the world a better place. 

It could be in a thousand different ways, but otherwise, what is the point of us being

here? 

For me, it’s a no brainer that we should be willing, able and keen to engage with the

public, and the most obvious way of doing this is engaging with one form of

mainstream media or the other - be it: giving interviews, putting out press releases,

writing popular articles that the lay person can understand, right through to using

social media, which is obviously a really powerful tool for reaching people these days. 

Many academics are still really ‘sniffy’ about using these channels, but that’s kind of

crazy because this is the 21st century and if we really want to make a difference we

need to use all the tools that are available.”
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“The skills to be an academic are not that different from being a journalist. You have

to assess information, you have to assess reliability, analyse and convey the analysis.

The form of writing is different, and with audio or visual, the way of conveying it is

different, but the basics are the same.”

 

“I am very passionate about all this – I take as many opportunities I can get to go out.

You can learn so much more about your interests. It’s about getting that connection

with people and connecting them with these issues, and it makes me a much better

researcher as well, and makes me think about what I am trying to do, what I am

training my doctoral students to do, what I am teaching my students, and therefore

what their influence will be – a circular thing really.”
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Beth Button
University Alliance



Background to the
campaign

We estimate that less than 1/5 of Alliance academics have

had any level of media involvement in recent years, and this

is too often not representative of the diversity of the

academic community
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 Double the number of UA academics participating in media

opportunities over 3 years.

 Increase diversity of our UA media commentators - ensuring it

represents the diversity of UA members regardless of their ethnicity, 

 age, gender or disability.

 Raise the profile of UA members within the media and drive interest in

Alliance universities as a tremendous source of media expertise

 Generate awareness of the value of research conducted by UA    

 members within the media and the wider public domain

1.

2.

3.

4.
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Campaign goals 



1

2021

2022

2023

2024

1742

TARGET

2500
3000

3500

Mentions of UA academics gaining relevant media coverage 
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Media training

Social media training

Press office

engagement

Sharing of facilities 

Media champions peer

network

Mentoring and support

Visibility and role

models 

Institutional buy-in

'Expert bank' on UA

website 

Profile on ExpertFile

Proactive campaigns of

UA member strengths

Media outreach

Media profiling of

academic expertise 
Knowledge & skills

Visibility and peer-to-

peer support
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Stimulating internal and external demand 



Knowledge & skills

Media training

Social media training

Press office engagement

Sharing of facilities 

@UniAlliance 

  #UAcademicDiversity 

 



Media training

Social media training

Press office

engagement

Sharing of facilities 

Media champions peer

network

Mentoring and support

Visibility and role

models 

Institutional buy-in

'Expert bank' on UA

website 

Profile on ExpertFile

Proactive campaigns of

UA member strengths

Media outreach

Media profiling of

academic expertise 
Knowledge & skills

Visibility and peer-to-

peer support

@UniAlliance 

  #UAcademicDiversity 

 

Stimulating internal and external demand 



Visibility and peer-to-

peer support
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5 ‘Media champions’ per university-

emphasis on diverse representation

Profiled on ‘Expert bank’

Volunteered to support through

peer network

Promote value and opportunities to

colleagues and be available for

guidance and mentoring 
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Stimulating internal and external demand 



Media profiling of

academic expertise 

'Expert bank' on UA website 

Profile on ExpertFile

Proactive campaigns of UA member strengths

Media outreach
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Campaign

development with

UA members 

Media champions

nominated 

Ongoing training and development opportunities 

Proactive profiling of academics 

2020 2021 2022 2024

Campaign launch Target met

CAMPAIGN TIMELINE
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2023

Peer network

established
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Please submit your questions using the Q&A function

 Professor Vini Lander, Marverine Duffy & Professor Debra Humphris 
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 Share the campaign with colleagues 

 Encourage involvement e.g. via media workshops 

 Support the media champions as peer to peer

supporters 

1.

2.

3.
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